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Description :

Prsentation de I'diteurRevolutionary retail guru Paco Underhill is back with a completely revised edition of
his classic, witty bestselling book on our ever-evolving consumer culturefull of fresh observations and
important lessons from the cutting edge of retail such as Internet behemoths and iTunes as well asthe

globalization of retail in the worlds emerging markets.Revue de presseAt last, hereis abook that givesthis

underrated skill the respect it deserves.” -- The New Y ork Times" Thanks, Mr. Underhill, for explaining in
clear and witty prose why my shopping habits are not all that crazy. Now, please tell my wife!" -- Bob Gale,


http://f3db.com/pub/links.php?id=B001QA4SY2

writer/producer, Back to the Future trilogy”I'min love. And if | didn't have a devoted husband, two kids and
a crushing mortgage, | swear 1'd throw caution to the wind and run away with Paco
Underhill...fascinating." -- Rocky Mountain News (Denver)"Why We Buy is afunny and insightful book for
people on both sides of the retail counter.” -- Michael Gould, CEO, Bloomingdal €'sPrsentation de
I'diteurRevolutionary retail guru Paco Underhill is back with a completely revised edition of his classic,
witty bestselling book on our ever-evolving consumer culturefull of fresh observations and important lessons
from the cutting edge of retail such as Internet behemoths and iTunes as well as the globalization of retail in
the worlds emerging markets.



